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EFFORTS TO MAINSTREAM GENDER 
INTO THE CURRICULUM 

• The first systematic attempt to mainstream 
gender into most of the teaching and learning 
in the PoN Journalism curriculum, was in 
2004. (Gender Links and PoN, Gender in Entry 
Level Journalism, 2004.)

• Done by way of a pilot project between PoN
and Gender Links to mainstream gender.

• Primer produced which documents gender 
mainstreaming efforts. 



METHODS UTILISED

• Workshops which focused specifically on 
community journalism projects.

• Issues were gauged through focus group research
• Staff retreats
• Guest lectures which reinforced concepts and 

methodologies
• Field work
• Production of photo essays, video and radio, as 

well as Echoes newspaper
• Gender mainstreamed into study material



EXAMPLES OF GENDER MAINSTREAMING 
BY PoN STUDENTS







LESSONS LEARNT AND CHALLENGES
• Training should be continuous/ongoing
• When new staff are appointed, ensure that an 

opportunity for gender-based training is provided.
• Document best practices since it facilitates learning, and 

so best practices remain in the Department.
• Resistance to gender mainstreaming on the part of some 

trainers.
• Policy is needed where resistance is evident.
• Heavy teaching loads mean that planning for gender-

related training essential.
• Review curricula with the view to gender mainstreaming



BEST PRACTICES
• Be vocal about gender mainstreaming.
• If not a member of Management, share with or involve 

Management in gender mainstreaming activities to 
garner support.

• When curriculum was audited, auditors praised gender 
mainstreaming activities - it enhances quality .

• Project proposals – often development 
partners/funders have to be reminded about gender.

• It is often through partnerships that projects can be 
undertaken which we could not manage on our own.

• Research



REPRESENTATION OF WOMEN - VISUALS



AN EXAMPLE: A GENDER ASSIGNMENT
DEPARTMENT MEDIA TECHNOLOGY

Media Advertising Strategies (MAS310S)
ASSIGNMENT 2 (GROUP ASSIGNMENT): Gender and Stereo

Assignment Brief:
1. Draft five questions which would focus on the respondents’ knowledge about stereotypes.  

The respondents must be threePoN Journalism students.  For e.g. “What does ‘stereotype’ 
mean?”

2. Analyse the responses (in percentages) by the three respondents and draw 
conclusions based on your analysis.

3. Compare your findings with that which is claimed in the article “Gender Bender” by Sheena 
Magenya in Real Magazine, Volume 1, No. 4 (August 2009), page 3. Such a comparison would 
require of you to state whether there are similarities or differences.  Are the claims alluded to 
by the writer still valid, or do your research findings tell you something else?

4. Select a print ad which you consider to be stereotypical and one which is free of such 
stereotypes.

5. To what extent does gender play a role in the findings of your research and the ads selected.
6. Make recommendations for the ad industry regarding gender stereotyping .
Total: 50 marks
Due Date: 21 August 2009



THE FUTURE

• Institutional and Departmental Gender 
Policies

• A Gender Training Unit

• A gender resource centre



IT’S NEVER TOO LATE……

• Numerous best practices to emulate

• Various resources which can be accessed

• There is a need – media content is richer and 
the quality so much better when gender is 
mainstreamed.

• It takes one or two within an institution or 
department to get the ball rolling….



THANK YOU!
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